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Australia’s economy ranks

12th largest in the
world and is in its 23rd
year of consecutive annual
economic growth.

 ustralia has the 4th
A
largest GDP in the
Asia-Pacific region
and in 2012-13 GDP grew
2.7 per cent. This is forecast
to grow by 2.5 per cent in both
2013-14 and 2014-15, as it
transitions from resources
to non-resources drivers
of growth.1

Australia has a transparent
and stable operating

environment with a strong,
sophisticated and well-developed
financial services industry.
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“Australia is open to foreign direct investment. 
There is a well-established regulatory regime, a very open
business environment and a fundamentally healthy economy.”
Stephen Dowd, Senior Vice-President, Ontario Teachers’ Pension Plan.2

Australia’s Economic
Fundamentals
Tourism Industry Fundamentals
What is the tourism industry worth?
>> A
 $98.7 billion in the year ending
December 2013 (inbound A$28.9
billion/domestic A$69.8 billion)
generating A$42 billion in direct GDP3
>> 5
 .9 million international visitors in
2013, up 6 per cent from 20124
>> Directly employs over 540,000 people

Globally, Australia is…
>> 43rd for visitor arrivals
>> 11th for tourism receipts
>> 1st for spend per visitor5

Visitor Numbers
For year ending December 2013, the
Asian market, including China and India,
accounted for 104 million visitor nights in
Australia followed by 65 million nights 
from the UK and Europe, and 16 million 
from the US and Canada.6
>> International visitor numbers are forecast
to grow by 4.7 per cent annually over the
next five years, with nights increasing by
4.6 per cent on average each year.7

>> F orecast growth from India, the next
strongest market, is projected to be 7.4
per cent annually for visitors and 7.9 per
cent for visitor nights.9

Strong Aviation Growth
Australia’s international aviation capacity
continues to expand strongly with growth of 
5.2 per cent in 2012-13. In recent months:
>> A
 ir Asia X added more flights into
Australia, increasing capacity by up to 40
per cent. It now offers daily flights to the
Gold Coast up from five weekly; 11 flights
to Perth from eight weekly; 11 flights to
Melbourne from seven weekly; from daily
to twice-daily flights to Sydney and new
four weekly flights to Adelaide.
>> A
 ir India commenced a daily triangulated
Delhi-Sydney-Melbourne service.
>> S
 ichuan Airlines has launched a twice
weekly Chengdu-Chongqing-Sydney route.
>> C
 hina Southern and Qantas completed
a code share agreement. China Southern
gained access to four new ports in
Australia (Adelaide, Cairns, Canberra
and Gold Coast) and Qantas obtained
access to five destinations (Guangzhou,
Kunming, Urumqi, Fuzhou and Xiamen).

>> V
 isitor numbers from China are forecast
to rise by 9.1 per cent annually over the
next five years, with nights increasing by
7.7 per cent on average each year.8
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Overview and Outlook
Strong core fundamentals will underpin increased capital inflow to the Australian hotel sector.

Peter Harper from Jones Lang LaSalle’s Hotels
& Hospitality Group attributes Australia’s
attractiveness to “solid economic fundamentals,
benign new hotel supply pipeline, strong
trading growth outlook, and its continued
global reputation of being one of the most
stable and desirable hotel investment markets
in the world.”10
Deloitte Access Economics’ Lachlan Smirl said
“improved conditions for leisure travel – both
inbound and domestic – are underwriting
robust demand growth across several regions.
At the national level, with demand growing at
nearly twice the pace of supply over the next
three years, occupancy rates will be propelled
further into record territory.”11
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Origin of hotel purchasers by value
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Overseas Investors
Interest from overseas investors in Australian
opportunities has grown substantially over recent years.
Major investment activity includes the Abu Dhabi
Investment Authority’s record breaking A$800 million
purchase of Tourism Asset Holdings Limited,12 Korea’s
Mirae Asset Global Investment acquiring the Four
Seasons Hotel Sydney at the highest price ever achieved
in Australia for a single hotel asset,13 and Shanghai-based
Greenland Group entering the Australian market with
a boutique hotel development under their own Primus
brand in Sydney’s CBD.14
Source: Colliers Research and Forecast report, First Half 2014, Australia
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Colliers reported Australia’s
total hotel sales activity for
2013 was in excess of A$1.9
billion - an increase of 57
per cent compared to 2012.
Last year also recorded the
strongest transaction activity
since 2007, with interest from
sovereign wealth funds and
global institutional investors.

“A limited supply of new hotel rooms, combined with a 			
strong corporate traveller market boosting mid-week
occupancy levels, and growing numbers of wealthy,
leisure seeking international visitors are making Australia
more attractive for Asia-Pacific-based hotel operators. ”
15

Andrew Jessop, Development and Acquisition Manager, Langham Hotels

Performance of the
Accommodation Sector

RevPAR May 2014 vs May 2013 (AUD)
250.00
200.00
150.00
100.00

2014

0.00

Singapore

Hong Kong

London

Perth

San Francisco

Sydney

Darwin

Melbourne

Brisbane

Shanghai

Bangkok

Rome

50.00

2013

Capital city accommodation saw occupancy
rates reach new peaks for the year ending
May 2014, with over 80 per cent in Adelaide,
Hobart, Melbourne, Sydney and Perth. This
demand has significantly improved the hotel
sector’s RevPAR in recent years and is expected
to continue to rise, with a projected growth of
4.8 per cent per year over the next three years16.

Source: STR Global

Growth Potential to 2020

The Potential for the Industry in 2020
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Australia sits within the world’s strongest
performing tourism region and the largest
global aviation market.
Tourism 2020 is the industry-government
strategy to increase Australia’s annual
overnight tourism expenditure to between
A$115 billion and A$140 billion by 2020,
taking advantage of some of the most exciting
opportunities being created by the high-growth
economies of Asia.

Lower scenario

Source: Australian Tourism Investment Guide, 2012

Where the growth will come from

Where the growth will come from

Demand from Asia will play a key role in
achieving the growth in international visitation
to Australia. Asia is the fastest growing tourism
market in the world. It is driven by strong
economic growth, a growing urban and affluent
middle class and the fastest growing aviation
sector in the world.
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Visitor growth from Asia is forecast to increase
annually by 5.9 per cent in the next five years.17
The proportion of Chinese visitors has also
grown from 2.4 per cent in 2000 to 11 per cent
in 2013.18

Source: Deloitte Access Economics
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Snapshot Of Investment
Ready Projects
Our investment opportunities list showcases a range of
investment-ready and proposed projects across Australia, including:

Adelaide Airport Hotel, CBD
Adelaide Airport Management Limited
is seeking expressions of interest for the
development and operation of a new
premium hotel of up to 200 rooms. Located
just 15 minutes from Adelaide’s CBD and
minutes from the city’s famous beachside
suburbs, Adelaide Airport is arguably the
most conveniently located of all Australia’s
capital city airports. The Adelaide Airport
hotel opportunity offers a site with frontage
facing a plaza, linking to the new Airport
Car Park and the Airport Terminal. This
project is Development Approved (DA).

Elizabeth Quay, Perth CBD
The A$2.6 billion Elizabeth Quay
development is being delivered by the State
Government of Western Australia through
the Metropolitan Redevelopment Authority
(MRA). Several development sites will be
available to the private sector for a range of
uses including office, residential, retail and
hotel development. Elizabeth Quay covers
an area of approximately 10 hectares and
is framed by William Street to the west, The
Esplanade to the north, Barrack Street and
Barrack Square to the east, and the Swan
River to the South.

Iconic Sandstone Buildings,
Sydney CBD
This is a rare opportunity to purchase
iconic historical sandstone buildings in
the Sydney CBD. There are two buildings

on offer, each occupying an entire city
block and located minutes from Sydney
Harbour, the Sydney Opera House and the
Royal Botanic Gardens. The buildings are
currently used as government offices but
have potential for a range of high value
tourism uses subject to planning and
heritage approvals. The properties may be
available separately and jointly offered to
redevelop the entire precinct.

Key Considerations

Australia’s accommodation
sector has performed
strongly in recent years
Overseas investors are
already highly active in the
Australian market
 trong visitor growth from
S
Asia which is forecast to
continue to increase
 ustralia has one of the
A
world’s most transparent
real estate markets
 emand for accommodation
D
currently outweighs supply
and is expected to grow
by 1.5 per cent annually
through to 2020

For further information and to view the full Australian Tourism Investment Opportunities List,
visit: www.tourisminvestment.com.au
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2 The Australian 22-Jan-13
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Overseas Arrivals and Departures; ABS Tourism Satellite Account.
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Overseas Arrivals and Departures; ABS Tourism Satellite Account.
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6 Australian Tourism Open For Investment

10 JLL press release 13-Nov-13
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12 Ben Wilmot, The Australian, 11 September 2013
13 www.hotelmanagement.com.au 27 September 2013
14 www.greenlandsc.com 22 January 2014
15 Australian Financial Review 28-Mar-14
16 Deloitte Access Economics, Tourism & Hotel Market Outlook, Q1 2013
17 Tourism Research Australia, Tourism Forecast Spring 2013 edition
18 ABS Overseas Arrivals and Departures
19 Australian Financial Review 16-Jan-14
20 Robert Harley, The Australian Financial Review, 11 December 2013

“Asian investors are excited about Australia’s hotel industry
because it benefits from the characteristics of a stable economy.
Like every market it is cyclic, but there are nowhere near
the ups and downs experienced by other Asian countries . ”
Alan Watts, Chief Operating Officer Japan & Australasia, InterContinental Hotels Group (IHG).19

				
Greenland are looking to have new property
projects in Australia within the next 12 months.

“ We hope to open one hotel in each
of the influential cities (in Australia).
If the project is big enough in scale,
we will have a hotel with the project.”20
Zhang Yuliang, Greenland Group Chairman

To contact your local Austrade representative for more information, visit: www.tourisminvestment.com.au

Disclaimer: This document includes information provided by third parties.  The information is general in
nature and is for information purposes only. Austrade and Tourism Australia  makes no representation
about the veracity or accuracy of information provided by third parties. You must rely on your own due
diligence before proceeding.  You should consider seeking independent professional advice.

